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What is the Marketplace 
Analytics Dashboard?
The Marketplace Analytics Dashboard blends Marketplace data with Google Analytics data to 
organize and visualize critical Marketplace platform performance metrics that allow us to measure 
and gather insights on user engagement and behavior, user experience, and user acquisition.

User Engagement and Behavior metrics provide valuable insights into user engagement, 
content effectiveness, and overall visitor experience. They allow us to understand how users 
are interacting with Marketplace and the actions which they are taking as they navigate 
throughout Marketplace.

User Experience provides insights that allow us to assess the various aspects of a user's 
interaction and perception of Marketplace.

User Acquisition metrics show us how effective Marketplace is at getting people to visit and 
engage with Marketplace. They allow us to dig into who is visiting Marketplace to better 
contextualize traffic numbers.



Who is the Marketplace 
Analytics Dashboard for?
The Marketplace Analytics Dashboard is best suited for sales, product management, business 
development and marketing teams, along with anyone who has a general interest in understanding 
how users leverage Marketplace.

Sales Teams: The Marketplace Analytics Dashboard can be utilized to help understand 
engagement at client firms, along with uncovering trends that may be useful in prospecting or 
sales outreach campaigns. You can filter at the Account level to gain insight on tile usage at an 
organization, along with engagement on the tiles (e.g., visualization, support documentation, 
sample data, data dictionary, etc. engagement). Additionally, you can understand search terms 
used across Marketplace which may indicate client needs. Finally, you are able to see users 
that have logged into Marketplace at a specific account over a time period you define.

Product Management and Business Development Teams: The Marketplace Analytics 
Dashboard provides granular data on tiles for your specific product(s). You are able to 
understand users viewing your tiles, inclusive of segments, accounts, titles, and more, as well 
as engagement on your specific tile(s). This information can help you improve your tile, 
product visibility and partner with Sales and Marketing teams on campaigns to drive sales and 
client engagement.

Marketing: You can leverage Marketplace Analytics Dashboard data to inform campaign 
development and build campaigns around trending tiles, targeted by user profiles, geography, 
segment, and more.

Sales and Marketing Teams
Search & select accounts to see 
datasets & solutions users are 
viewing

Product Management and 
Business Development Teams
Search & select dataset or 
solution tiles to see which 
accounts are engaging with your 
products



Using the Marketplace 
Analytics Dashboard



1. Marketplace

The Marketplace section of the dashboard visualizes 
overall Marketplace usage. It consists of two segments:

Pageviews By User Type reflects and visualizes the count 
of how many engagements were on Marketplace by all 
users, new users, or returning users for the specified time 
period. Pageviews are important because they provide 
insight into the popularity and effectiveness of individual 
pages on Marketplace, along with overall trend of 
engagement across the platform.

The Search Terms table shows the search terms, which are 
populated by tile owners on each dataset/solution tile, that 
are used most frequently by Marketplace users for the 
specified time period.

By Default, Marketplace Analytics Dashboard reflects metrics from the past 90 days across all Marketplace pages for all accounts. In addition, total 
metrics for each section includes activity from anonymous users (e.g., users who are not logged in and/or block cookies). Each section can be filtered 
by Analytics, Audience, Location, and Date.



2. Audience

The Audience section of the dashboard provides 
insights into Marketplace demographics at the account 
level. It allows users to dig into which accounts, 
account segments, and user titles are most engaged 
with Marketplace. The Audience Section consists of the 
following segments:

Accounts reflects the top accounts by users who have 
been active on Marketplace (e.g., logged in) for the 
specified time period.

Countries reflects the top countries by users who have 
been active based on where the user's account is located 
for the specified time period.

The Account Segment pie chart reflects the percent 
distribution of users associated with each account segment 
for the specified time period.

User Titles reflects the top user titles who were active on 
Marketplace for the specified time period.

By Default, Marketplace Analytics Dashboard reflects metrics from the past 90 days across all Marketplace pages for all accounts. In addition, total 
metrics for each section includes activity from anonymous users (e.g., users who are not logged in and/or block cookies). Each section can be filtered 
by Analytics, Audience, Location, and Date.



3. Datasets

The Datasets section of the Marketplace Analytics Dashboard allows 
users to assess how users are engaging and interacting with 
datasets on Marketplace and gauge the interest and effectiveness of 
content within each dataset. The following segments are found 
within this section:

Tile Views By User Type reflects and visualizes the count of how many 
times dataset tiles on Marketplace were engaged with by all users, new 
users, and returning users for the specified time period. Tile views 
provide insight into the popularity and effectiveness of specific dataset 
tiles on Marketplace.

Dataset Tiles Visited is a table which reflects the the total tile views and 
total time spent on each dataset tile. Longer time spent on a dataset tile 
suggests a higher level of interest and engagement, as users are actively 
exploring that dataset, reading articles, interacting with visualizations, or 
interacting with others tile elements.

Filters Used showcases the top dataset catalog filters being used and 
provides insights into the content which users are interested in or looking 
for.

User Actions provides insights into the content that users are interacting 
with the most in dataset tiles on Marketplace.

By Default, Marketplace Analytics Dashboard reflects metrics from the past 90 days across all Marketplace pages for all accounts. In addition, total 
metrics for each section includes activity from anonymous users (e.g., users who are not logged in and/or block cookies). Each section can be filtered 
by Analytics, Audience, Location, and Date.



4. Solutions
The Solutions section of the Marketplace Analytics 
Dashboard allows users to assess how users are 
engaging and interacting with solutions on 
Marketplace and gauge the effectiveness of content 
within each solution. The following segments are found 
within this section:

Tile Views By User Type reflects and visualizes the count 
of how many times solution tiles on Marketplace were 
viewed by all users, new users, and returning users for the 
specified time period. Tile views provide insight into the 
popularity and effectiveness of individual solution tiles on 
Marketplace.

Solution Tiles Visited reflects the the total tile views and 
total time spent on each solution tile. Longer time spent on 
a solution tile suggests a higher level of interest and 
engagement, as users are actively exploring that solution, 
reading articles, interacting with solution demos, or 
interacting with other tile elements.

The Account Segment pie chart reflects the percent 
distribution of users associated with each account segment 
for the specified time period.

User Titles reflects the top user titles who were active on 
Marketplace for the specified time period.

By Default, Marketplace Analytics Dashboard reflects metrics from the past 90 days across all Marketplace pages for all accounts. In addition, total 
metrics for each section includes activity from anonymous users (e.g., users who are not logged in and/or block cookies). Each section can be filtered 
by Analytics, Audience, Location, and Date.



5. User Access

The User Access table reflect users who have access to 
Marketplace and have logged in within the date range or 
account specified.

By Default, Marketplace Analytics Dashboard reflects metrics from the past 90 days across all Marketplace pages for all accounts. In addition, total 
metrics for each section includes activity from anonymous users (e.g., users who are not logged in and/or block cookies). Each section can be filtered 
by Analytics, Audience, Location, and Date.



How to Use Filters



1. 'Analytics' filter

The Analytics filter allows users to filter the Marketplace 
Analytics Dashboard by Dataset Tile, Solution Tile, or all 
Dataset or Solution Tiles from S&P Global Divisions

Dataset Tile
Search & select a dataset tile or 
tiles

Solution Tile
Search & select a solution tile or 
tiles

S&P Global Division 
Search & select all Dataset Tiles 
or Solution Tiles for an entire 
S&P Global Division

1) When selecting Analytics filters, the User Access table will return "no results found'

2) When filtering by Datasets Tiles or an S&P Global Division's Datasets Tiles, the Solutions Dashboard will 
return "no results found"

3) When filtering on Solutions Tiles or an S&P Global Division's Solution Tiles, the Datasets Dashboard will 
return "no results found"

4) When filtering by multiple Dataset tiles from the Dataset filter (or Solution Tiles from the Solutions filter), 
Marketplace Analytics Dashboard will aggregate the results from each dataset tile selected (or Solution tile 
selected if filtering on Solutions)

5) When combining Datasets and Solutions tiles in the Dataset, Solution, and S&P Global Division filters, 
Marketplace Analytics Dashboard will only include the results from users who viewed/interacted with the 
dataset and solution tile(s) selected. For example, if filtering on the Compustat Financials Dataset tile and the 
Marketplace Extract Solution tile, the dashboard will only show pageviews from users who went to both the 
Compustat Financials Dataset and Marketplace Extract Solution tile for the time period selected.

Important Notes:



2. 'Viewed by' filter

The Audience filter allows users to filter the Marketplace 
Analytics Dashboard by Account Name, Account Segment, 
or Account Sub-​segment

Account
Search by account name or key  
subscriber account and select all 
the accounts you wish to filter on

Account Segment
Search & select account 
segments

Account Sub-​segment
Search & select account sub-​
segments

<p>Account Segment to Sub-segment Mapping</p>

Account Segment Account Sub-​segment

Academia Academia

Commercial Bank

Commercial Bank Credit Union

FI Other Banks

Government or Regulatory Agency Government Entity/Regulatory Agency

Individual Individual

Information Provider Information Provider

Insurance
FI Other Insurance

Insurance

Investment Banking Investment Bank

Investment Management

Asset Owner

Hedge Fund

Asset Manager

Non-​Financial Corporates

Non-​FI Other

Automobile and Components

Consumer Durables and Apparel

Capital Goods

Commercial Services and Supplies

Consumer Services

Food, Beverage and Tobacco

Food and Staples Retailing

Healthcare Equipment and Services

Household and Personal Products

Media/Telecom

Materials

Metals/Mining

Non-​FI Corporates

Oil and Gas

Pharmaceuticals, Biotechnology, and Life Sciences

Power

Retailing

Transportation

Private EquityPrivate Equity

Professional Services

Auditors/Accounting

Strategy/Business Consulting

Law Firm

Public Relations/Investor Relation Firm

Recruiter/Headhunter

Trade Association

Technology

Real Estate
Real Estate

Real Estate Investment Trust

UnclassifiedStrategic Alliance



3. 'Located in' filter

The Located In filter allows users to filter the Marketplace 
Analytics Dashboard by Account Region & Country

Region
Search & select a region or 
regions to filter the dashboard by 
account region.
Regions to select from:

Africa
Asia-​Pacific
Europe
Latin America and 
Caribbean
United States and Canada
Middle East

Country
Select & search a country or 
countries to filter the dashboard 
by account country



4. 'In the Last' filter

The in the last filter allows users to filter the Marketplace 
Analytics Dashboard results from today, yesterday, the 
last 7 days, 30 days, 90 days, 12 months, or custom date 
range. Default is set to 90 days. 

In the Last
Select from:

Today
Yesterday
7 days
30 days
90 days
12 months
Custom Date range


